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FIGURE 19

Beliefs and Behaviors Associated with Sex Buying

BELIEFS
BEHAVIORS “Guys being guys” and

“taking care of needs"
Likely to have

GEGELELT
Prostitution is a

] victimless crime
Watched porn in

the past 12 months
Tolerance towards

infidelity
Likely to have

contracted an STI

Provider enjoys sex and
chose it as profession

Lack of
impulse control




e

Other Factors that influence sex buying

Dissatisfaction with sex life

Less sex than they like to have

Previously paid for sex

High online sex activity

Multiple sexual partners

Frequent pornography use

__———



MEN WHO PAY FOR SEX IN GERMANY
& WHAT THEY TEACH US ABOUT THE FAILURE

OF LEGAL PROSTITUTION:

A G-Ccou y of the sex trade from the perspective of the

A

The ma n relieves
himself on the woman
and pays for it.

The women's fingemails were
removed if they did not
pay the pimp.

Ifa man is not satished
by the prostitute, then
he be comes vickent.

In Germa my, pros titution laws are not
effective - you can do whatever you
want. it looks like everything isin
place, but it is justwonds.

She was forced.
She was there like a sex machine.

::g*g:;:;;:thhm“- Melissa Farley, Inge Kleine,
Kerstin Neuhaus, Yoanna McDowell,
Silas Schulz, Saskia Nitschmann

Berlin, Novernber 8 2022




Toxic Masculinity, Sexual Aggression and Sex Buying

* For German sex buyers, the higher the number of sex partners in his lifetime, the more likely he was to
report having committed sexually aggressive behaviors, including rape.

* The greater the number of sex partners and the stronger his hostile masculine identity, the more likely
German sex buyers were to have reported sexual coercion including rape.

* German sex buyers who scored the highest on hostile masculine identity were also those most likely to
report that they might commit rape if they could be guaranteed they would not be caught.

» Other factors that tend to increase the likelihood of sexual aggression include promiscuity/impersonal sex,
hostile masculine identification, a history of family violence, narcissism, delinquency in adolescence, and
attitudes supportive of aggression

* “When on porn, the features of a woman’s face, or her cleavage, legs, etc., all seem to be highlighted in my
brain. While in a meeting, | might find myself admiring someone’s lips as they talk, instead of listening to
what they say. Once off of porn for a while though, woman seem like normal humans... sometimes slobs,
sometimes dressed nicely, some old, some young, but | can listen to them and watch them without
objectifying and judging them. Not objectifying and judging woman seems impossible when | am using
porn.”
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“For me, being with a prostitute is not a relationship. Its like having a cup of coffee, when you're

done, you throw it out.”

“Prostitution is for satisfying a man. It makes the world interesting: it creates variety, like a deli-
catessen — you order this, you order that.”

“She is just a biological object...that charges for services”

__———
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Why do some men choose not to buy sex?




What deters men from buying sex —1

Table 23: 661 5ex Buyers’ Responses to “what would deter you from buying sex?”

S-country  Germany USA UK Cambodia
average
Deterrent (N=5661) (n=596) (n=214) (n=106) (n=133)
Added to the “sex offender” registry B7% RO0 0%, B4% E4%
along with rapists and pedophiles
Your photo and/or name in the local B5% 230G B5% B4% E7%
NEWSpaper
Your photo and/or name on a poster  85% 85% 84% BE% B4%
Your photo and/or name posted on 83% 82% 83% B4% B7%
the Internet
Sp:nd time in JEl.Il B2% AR50 R2% B4% E1%
A letter sent to your family saying you 77% GEMG TR% 7% E1%

were arrested for soliciting a woman
in pru-atitul:jc-n




What deters men from buying sex — 2

S-country  Germany USA UK Cambodia
A¥Erage
Deterrent (N=661) (n=96) (n=214) (n=106) (n=133)
Cireater criminal penalty 76% 72% 7 3% TT% 83%
Larger amount of money paid T4% 69% GE% B0 B6%
for the fine
Having your driver’s license 73% GE% 7 5% TE% 71%
suspended
Your bicycle/car/taken away by police  71% 0% 70% T 75%
Having to do community service 59% 53% 51% 7% 6%
Required to attend educational 48% 34% 39% 47% 75%

program for men who buy prostitutes
Orther 1 2% 18% 14% 9% 4%




Why Former Buyers Walked Away from Sex-Buying Opportunities
| realized paying for sex is inconsistent with my morals. h 723%

| was concerned about the risk of contracting an STI. [ e s19%

The person did not look attractive to me. [ ] 43.0%

| did not want to hurt my partner/spouse. [ 20.0%

| was concerned about my physical safety. [ 24.4%

ftwas too expensive. | |2+

| was concerned that | could be arrested. [ 18.2%

| was afraid someone might find out. _ 16.6%

0 25% 50% 75% 100%




FIGURE 23

“I would like to stop buying sex.”

B Acsve LowFrequency Buyers
B Acfive High-Frequency Busers
Bl Former Buyers
B Buyers Overall

Strangly Diagres Somewhat Disagres Sarmewhal Agres Swangly Agres
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